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1. Significato

Il termine rivoluzione deriva dal latino revolvĕre (rovesciare) e nel suo

significato più ampio indica un cambiamento radicale che porta a

trasformazioni profonde di tutta la struttura sociale, economica e politica.
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2. Applicabilità
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3. Impatto



Fonte: Capgemini Consulting, The MIT Center for Digital Business
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ROVESCIAMENTO SISTEMICO RADICALE
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ADAPT OR DIE!



THE DIGITAL REVOLUTION
RICHIEDE ESTREMA ATTENZIONE E 

MEZZI NON CONVENZIONALI
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Capire il trend. Dal web 1.0 al web 3.0
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INFORMATION PEOPLE THINGS
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Il web 3.0
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Il web 3.0. Internet of Things





INTERNET OGGI



94

GROWTH OF M-COMMERCE SHOPPERSJAN
2017 YEAR-ON-YEAR GROWTH IN THE NUMBER OF PEOPLE PURCHASING ONLINE VIA A PHONE [SURVEY-BASED]

SOURCES: GLOBALWEBINDEX, Q4 2015, AND Q3 & Q4 2016. BASED ON A SURVEY OF INTERNET USERS AGED 16-64. 
PENETRATION FIGURES BASED ON POPULATION DATA FROM THE UNITED NATIONS AND THE U.S. CENSUS BUREAU.
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TOTAL
POPULATION

INTERNET
USERS

ACTIVE SOCIAL
MEDIA USERS

UNIQUE 
MOBILE USERS

ACTIVE MOBILE
SOCIAL USERS

BILLION BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

SOURCES: POPULATION: UNITED NATIONS; U.S. CENSUS BUREAU; INTERNET: INTERNETWORLDSTATS; ITU; INTERNETLIVESTATS; CIA WORLD FACTBOOK; FACEBOOK; 
NATIONAL REGULATORY AUTHORITIES; SOCIAL MEDIA AND MOBILE SOCIAL MEDIA: FACEBOOK; TENCENT; VKONTAKTE; LIVEINTERNET.RU; KAKAO; NAVER; NIKI 
AGHAEI; CAFEBAZAAR.IR; SIMILARWEB; DING; EXTRAPOLATION OF TNS DATA; MOBILE: GSMA INTELLIGENCE; EXTRAPOLATION OF EMARKETER AND ERICSSON DATA.

GLOBAL DIGITAL SNAPSHOTJAN
2017 KEY STATISTICAL INDICATORS FOR THE WORLD’S INTERNET, MOBILE, AND SOCIAL MEDIA USERS

7.476 3.773 2.789 4.917 2.549

54% 50% 37% 66% 34%
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IL FUTURO CHE VERRA’





I trend emergenti

Web Marketing 45



RIEPILOGANDO



Web Marketing 47

The digitalization of everything
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The digitalization of everything

Web Marketing 49



Fonte: Bestedsites

Web Marketing 50

Adapt or die!
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The age of exponential change
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The age of exponential change

Gap!



THE GREATEST 

MANAGEMENT 

CHALLENGE OF 

21 CENTURY!



Web Marketing 56

The digital transformation
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The digital transformation



Suggerimenti pratici



Web Marketing 62

I 5 indispensabili passi verso la trasformazione digitale

2. Creare un Team for the Digital Transformation

3. Arricchire il team con Competenze Esterne

4. Fare un Piano definendo azioni, responsabilità, risorse e tempi

5. Eseguire il piano con Monthly Check Points

1. Identificare un Chief Transformation Officer



Q&A



GRAZIE


